
RISI Online Mechanical Specs
RISI accepts the following ad sizes and file formats (sizes listed in pixels at 72 dpi)

Right Rail Banners
300x250 pixels
Format & max file size:
Gif or Jpg – 25K
Flash* – 40K

Footer Banners
728x90 pixels
Format & max file size:
Gif or Jpg – 25K
Flash* – 40K

clickTag

If you are submitting a Flash animation, please be sure to follow these 

instructions. Adding clickTag code to your Flash document

allows us to track all clicks on your ad.

For more clickTag info, please visit 

http://www.adobe.com/resources/richmedia/tracking/designers_guide/

Exact Code to insert as invisible button on entire ad:

on (release) {

  if (clickTAG.substr(0,5) == “http:”) {

    getURL(clickTAG,clickTARGET);

  }

}

Exporting swf files

Please export your .swf files as version Flash 8 or below – ads using 

Flash 9 or above will not be viewable by visitors who have older

versions of the software running.

Along with the original flash and swf files please include a backup im-

age (animated .gif or .jpg). Backup images will appear when a reader’s 

browser is not equipped with the

Flash plug-in.

For more information visit Adobe’s Flash 8 Best Practices:

http://www.adobe.com/devnet/flash/articles/flash8_bestpractices_10.html

*Flash Ad Requirements

WEBSITE
Please use the instructions below when creating an online banner ad for www.risi.com 

For more information please email online@risi.com



Blow-in Banners
300x250 pixels
Format & max file size: 
animated .gif, jpg, png – 25K

Belly-band Banners
728x90 pixels
Format & max file size: 
animated .gif, jpg, png – 25K

PPI MAGAZINE DIGITAL EDITION 
Please use the instructions below when creating an online banner ad for the PPI magazine digital edition. 
These ad specs are the same as for the RISI website except for flash ads.
Blow-in ad: Banner ad featured on one of the top stories

Belly-band ad: Banner ad featured on the PPI magazine cover

For more information please email online@risi.com



Right Rail Banners
300x250 pixels
Format & max file size:
gif or jpg – 25K
(no animation)

Large Center Banners
468x60 pixels
Format & max file size:
gif or jpg – 25K
(no animation)

RISI EMAIL NEWSLETTERS
Please use the instructions below when creating an online banner ad for RISI’s free email newsletters. 

RISI’s Mills & Technology and Environmental Matters Newsletters

Market Place or Job Posting Text Ad
· 30 words about company, product or 
job opening
· Company URL and email address
· Company logo or image 

For more information please email online@risi.com



Header
593x112 pixels
File format: gif or jpg

Video*
550x413 pixels
File format: flv or avi

*This is only relevant for 
customers who choose to 
provide their own video.

RISI MARKETING SERVICES PACKAGE
Please use the instructions below when submitting materials for a marketing services package page.

RISI’s Marketing Services Package Landing Page

For more information please email online@risi.com

Please review the Marketing 
Service Package checklist for 
more information.



TIPS ON CREATING WEB ADS
Please use these helpful hints when creating online banner and text ads.

The Message:

• Tell them what they want to hear - Focus your message on the benefits your product/service provides to the audience. 
	 - For example: saves you money, saves you time, cuts down on waste, etc.

• Space is limited - Avoid jargon or brand names that most people aren’t familiar with. These items can be introduced on 
the landing page where you have more space to explain them.

• Time is short - You have about 2-3 seconds to get someone’s attention and entice them to click on your ad. Try to keep 
your message to 7-10 words.

Ad Creative:

• Be careful not to put all of the emphasis in your ad on the brand, unless the goal of your campaign is brand recognition.

• If your banner ad focuses on branding, expect the results to reflect that. Clicks will be lower on ads that are focused on 
brand recognition.

• Use large type for easy readability.

• Use images strategically. Images can help make your ad stand out. They can also distract from your message and drive 
up the file size of your final ad.
	 - RISI’s audience responds best to clean images and messages that are straight-forward. 

Animation:

• Use animation to your advantage, animate to help draw attention to your ad, not just to add extra space for copy. 

• Animated gifs can typically be used if the background image in your ad stays the same and only your copy changes.

• If the background image of your ad changes or if additional images appear during the course of your animation, it will be 
necessary to create your ad in Flash. 
	 - If you create your ad in Flash. Please follow the instructions above for incorporating a ClickTag.  


